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Outline 
1. Traditional Media 
• General Overview (TV, Radio, Newspapers) 
• Concerns 
• Opportunities 
 
2. Alternative/online Media 
• General overview (Internet usage and access, 

Social networking) 
• Concerns 
• A look forward 
 
  



Survey parameters 
• Sampling frame: 2013 comprehensive list of electricity 

users 
• Sample size: 1403 households  
• Sampling approach: multistage cauterized random 

sampling of households 
• Area coverage: Yerevan, other urban and rural areas 

in all marzes of RA (proportionate-to-population) 
• Respondent sampling criteria: The upcoming birthday 

method among adults (16+) within the household   
• Margin of error: ± 2.5%, with a 95% confidence 

interval 
• Field work period: May-June 2013  
• Interview method: face to face interviews  
 
 



Implementing team 
• Sona Balasanyan:  - Questionnaire review and study 

implementation coordinator, PPT file developer;  
 
• Ruben Yeganyan - questionnaire adviser and 

fieldwork plan developer,  
 
• CRRC-Armenian all staff including junior fellows 

 
 

• 49 supervisors and interviewers  
 
 CRRC-Armenia team acknowledges generous advice 

by Manana Aslamazyan,  Gevorg Ter-Gabrielyan, Boris 
Navasardian and many others from EPF, MIC  and YPC   
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QB8. TV programs watched (multiple choice, % of total by item, the list for 2013 was updated and 
edited) 

TV programs 2013 2011 

News 65 69 

Soap Operas 35 37 

Music 34 40 

Humor programs 26 NA 

Films 25 42 

Sports 16 23 

Political debates 14 14 

Informative programs 13 18 

Interviews with guests 11 NA 

Talk shows 8 NA 

Documentaries or special broadcasting  7 NA 

Publicist programs 4 NA 

Popular scientific programs 4 NA 

Programs on showbussiness stars 3 NA 

Interactive programs 3 3 

Games, quizzes 3 NA 

Entertainments programs NA 17 

Analysis of current political events NA 6 

Religious programs 1 2 

Reality shows 1 NA 

Other 1 2 



The situation has not changed 
drastically. Music is still the 
most listened. The share for 
the interview listeners  has 
increased by 7 %.  
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QB15. What do you like to listen to the most on the radio? (% of the 

listeners, multiple choice, N2013=225, N2011=327) 
2013 2011
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Alternative media:  
General overview 
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Have you ever made a political or social comment and posted online ? 

(QE42, N2013=424, QE32, N2011=422, share of "yes"s) 
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What topics do you prefer to read in online newspapers/media?  

(% in total of online newspapers/news readers, QE20, 318 respondents in 2013; QE13, 175 in 

2011; multiple-response question) 
  

 Topics preferred  2013 2011 

Politics 64 56 

Society 49 33 

Art/culture/literature 47 43 

Sport 26 38 

Fashion 28 35 

Economics/Business news 18 23 

Science/Technology 29 31 

Celebrity news 42 41 

Jobs/announcement 9 23 

Other 3 5 



Thank you 


